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Annual Membership is $45. For 
overseas membership add $12.

SUPPORTCOMMITTEE

PRESIDENT —  Edward Cross
  [03] 9819 2208 [H]
  president@citroenclassic.org.au

SECRETARY —  Michael Molesworth 
  secretary@citroenclassic.org.au

TREASURER —  Clare Hadaway
  [03] 9598 6888 [H]
  treasurer@citroenclassic.org.au

ACTIVITIES COORDINATOR —  Vacant
  activities@citroenclassic.org.au

SPARE PARTS OFFICER —  Rob Little
  [03] 5823 1397 [H] 
  spareparts@citroenclassic.org.au

PUBLICATION EDITOR —  Leigh Miles
  [03] 9888 7506 [H] 
  editor@citroenclassic.org.au

COMMITTEE PERSON — 
   Bernie Hadaway
  [03] 9598 6888 [H]
  meeting@citroenclassic.org.au

WEB WALLAH — Jeff  Pamplin
  [03] 9523 0210 [H]
  webwallah@citroenclassic.org.au

MEMBERSHIP SECRETARY — 
  Jeff  Pamplin
  [03] 9523 0210 [H]
  members@citroenclassic.org.au

AOMC LIAISON OFFICERS —  
Ted Cross [03] 9819 2208 [H]
Russell Wade [03] 9570 3486 [H]

CLUB PERMIT & SAFETY OFFICERS —  
Russell Wade [03] 9570 3486 [H]
Peter Boyle [03] 9470 8080 [H]
Mel Carey [03] 9419 4537 [H&B]

LIBRARIAN —  David Gries
  librarian@citroenclassic.org.au

CLUB SHOP —  Vacant
  clubshop@citroenclassic.org.au

ICCCR REPRESENTATIVE —  
Ted Cross [03] 9819 2208 [H]

STATE ACTIVITY CO-ORDINATORS —  
ACT Mike Neil
[02] 6254 1040 [H] 04 1821 1278 [M]
NSW Bert Houtepen
  [02] 9746 9920

PUBLIC OFFICER —  Peter Boyle
  [03] 9470 8080
  ruff b@tadaust.org.au

For Spare Parts & Tools
Contact Rob Little. Phone: 
[03] 5823 1397 or spareparts@ 
citroenclassic.org.au [If you 
phone, please do it  at  a 
reasonable hour.]

Club Shop
F o r  C i t r o ë n  m o d e l s , 
m e m o ra b i l i a  a n d  o t h e r 
items contact Ted Cross 
o n  [ 0 3 ]  9 8 1 9  2 2 0 8  o r 
clubshop@citroenclassic.org.
au

Other Clubs
VIC: www.citcarclubvic.org.au
NSW: www.citroencarclub.org.au/
WA: www.citroenwa .com.au
QLD: www.citroenclub.org
www.doublechevrons.aunz.
com

CONTRIBUTORS

MEETINGS

POSTAL ADDRESS

LIFE MEMBERS

MEMBERSHIP
CITROËN CLASSIC OWNERS 
CLUB of AUSTRALIA Inc.
The address  of  the Club and 
this magazine is: 
PO Box 52, Balwyn, Victoria, 3103.
Th e Club’s website is: 
www.citroenclassic.org.au
Citroën Classic Owners Club of 
Australia Inc. is a member of the 
Association of Motoring Clubs. 
Th e views expressed in this publication 
are not necessarily those of CCOCA 
or its Committee. Neither CCOCA, 
nor its Committee can accept any 
responsibility for any mechanical 
advice printed in, or adopted from this 
publication. 
The  C lub  cannot  accept  any 
responsibility for, or involvement in, 
any business relationship that may 
occur between an advertiser and a 
member of the Club.

Club meetings are held on the fourth 
Wednesday of every month [except 
December] at 8pm. Th e venue is the 
Canterbury Sports Ground Pavilion, 
cnr Chatham and Guildford Rds, 
Canterbury, Victoria. Melway Ref 
46, F10.

Th e committee awards life membership 
to Club members in recognition of 
their contribution to, and support of, 
the Club. Life members are: 
Peter Boyle  2003
Jack Weaver  1991
Nance Clark  1984

CH Plates
Send your annual CH renewal 
form to PO Box 52, Balwyn, 
3103. Please do the right 
thing and enclose a stamped, 
addressed envelope.

About to Arrange a Classic/Historic Permit for your 
Citroën?
CH permit applications must be accompanied by a RWC. Th e 
onus is on owners to demonstrate that their cars are safe. Feel free 
to consult our Permit Offi  cers for advice regarding getting your car 
on the road, and keeping it going.

Contributors to this edition of ‘Front 
Drive’ include: Sue Bryant, Helen 
& Ted Cross, Richard Herriot and 
Brian Wade

DEADLINE

The deadline for the next edition 
of ‘Front Drive’ is Friday, April 10, 
2009.

COVER IMAGE
The cover image is taken from the 
2008 Traction Avant Nederland Club 
calendar and depicts a Light 7a in a 
village in Corsica, France. Th e image 
was taken in 1934 and appears to part 
of a series of publicity shots taken by 
Pierre Loti

CITROËNING
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Welcome to Volume 
32, No 8! Th ere is a 
real focus on style and 

design this issue. In his PrezSez, 
Ted makes reference to the new 
‘DS Inside’ concept that purports 
to showcase the future design di-

rection for the 
marque. Ted is 

not alone in decrying it as plagia-
ristic, but the ‘DS Inside’ design 
is just part of full programme of 
refreshment of the marque and its 
representation to the public. Read 
all about it, and see both the ‘DS 
Inside’ and the new corporate logo 
on page 18

From ‘Th e Citroënian’ there is a 
fascinating article on the continuity 
of design throughout the haute-de-
gamme models of Citroën. Have 
the design links between the DS, 
SM, CX, XM and C6 explained 
to you on page 28.

After decades of the English 
voting for themselves and telling us 
that Jaguar made the most beautiful 

cars, someone has fi nally decided 
to ask some professionals for their 
views. Not unsurprisingly, the DS 
is the ‘World’s Most Beautiful Car’. 
See page 32.

I have been fortunate enough 
to receive permission from 
‘Auto&Design’ magazine to re-print 
selected articles. ‘Auto&Design’ is 
compulsory reading for anyone 
with a more than passing interest in 
automotive design. In September 
2008 they interviewed Citroën’s 
Director of Creation, Jean-Pierre 
Ploué and previewed the launch of 
the C3 Picasso. Both articles are in 
this edition.

I  h a v e  s u b s c r i b e d  t o 
‘Auto&Design’ for many years and 
cannot recommend it too highly. 
Unfortunately, you are unlikely to 
fi nd it on the shelves of your local 
newsagent, but you can subscribe 
by contacting Europress Distribu-
tors in Sydney on [02] 96984922.
Enjoy, 
Leigh F Miles 

You have probably heard or 
seen the bush fire events 
that have been unfolding in 

Victoria. Fortunately there are no 
CCOCA members directly aff ected 
by these extreme events, although 
an ex President of CCOCA, Jack 
[ John] Couche has 
suffered a serious 
spinal injury whilst 
fi ghting a local fi re 
with the CFA on ‘Black Saturday’. We 
all wish him a speedy recovery. 

April 5 is the French Car Festival. 
Planning is in place and the Dock-
lands location promises to be a special 
site for us but this year you need to 
book to secure a prime location for 
your car. I strongly encourage you to 
do so as soon as possible, and the club 
will be contacting some owners to 
ensure we get representative display. 

On May 17, we have the an-
nual RACV Classic Car Show at 
Flemington. We encourage as many 
Victorian members as possible to at-
tend this year’s event to help celebrate 
the 75th birthday of the Traction. 
Once again, we will be contacting 
members to ensure we have a great 
display worthy of this important an-
niversary for the marque.

Do not forget, you can then join 
other Citroënists and take the long 
way to CitIn at McLaren Vale via 
the Great Ocean Road – this event 
already has enough to proceed but we 
can still fi t in a few more. Helen and 
I have personally planned this event 
and I am sure you will have a great 
time if you attend. 

Right now, all car companies 
around the world are re-evaluating 

what models will sell in the new eco-
nomic conditions. Th ere will almost 
certainly be a move away from inter-
nal combustion engines over the next 
decade or two. Th e good news is, we 
can still use our classic Citroëns and 
a new class of Citroën [DS] is being 

developed to move into the small/
prestige area of the car market. 

No doubt many of us will feel 
that the new DS has no relationship 
with the original concept but I give 
full credit to Citroën for thinking 
outside the square again and building 
a new range of cars that should be 
able to keep Citroën alive and healthy 
in the future. Th is is a bit of a change 
for the PSA group that previously 
saw the Peugeot brand as their pri-
mary prestige model and the Citroëns 
as their lower priced range – my 
opinion only. [Hmm… if the prices 
of the new C5 versus the competitive 
off erings from Renault and Peugeot 
are anything to go by, I for one am not 
in complete agreement. Ed.] It will be 
interesting to see how this unfolds; 
but you can safely assume that bigger 
cars like the C5/C6 are unlikely to be 
high volume sellers anywhere in the 
world in the near future. Maybe they 
should build a DS 2CV! 

In the meantime our Raid 2CV 
has morphed into Helen’s daily driver, 
so we are doing our bit to keep the 
level of greenhouse gasses down in 
our area. 
Enjoy your Citroën every day. 
Ted Cross – President 
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A-TRACTIONS

• MARCH
C L U B  A N N U A L C L U B  A N N U A L 
GENERAL MEETINGGENERAL MEETING
WHEN: Wednesday, 25 March
TIME: 8:00pm
WHERE: Canterbury Sports 
 Ground Pavilion, cnr Chatham 
 & Guildford Rds., Canterbury.
 Melway 46, F10
COST: Free
BOOKING: Not required
CONTACT: Ted Cross, 
 04 0059 2208
 president@citroenclassic.org.au

Yes, it is that time of the year again 
– the Annual General Meeting is 
rolling around again.
Every year the Committee ex-
horts you come along to this 
important event, and every year 
we manage to have sufficient 
members attend to assure us of 
a quorum. Remember, if we do 
not get a quorum, we simply have 
to go through the whole thing 
again. So, please make the eff ort 
to come along.
Volunteer!
Have you thought of standing for 
Committee? All Committee posi-
tions are ‘up for grabs’. Nomination 
forms have been included with 
this magazine and must be re-

turned to 
the Secre-
tary seven 
[7] days prior 
to the AGM.
On a personal note from the 
Editor, being on the Committee is 
not an onerous job – Committee 
meetings occur once a month [ex-
cept December] and are typically 
fi nished within an hour. Th en it is 
out for a bite to eat and a chance 
to catch up on the social stuff . 
Th e Club can only continue to 
prosper if the members take up 
the challenge of making the Club 
what you want it to be.

Vote!
Voting for the 2009/2010 

Committee is a very important 
right you have as a member of 
CCOCA. So, come along and 
make sure you have your input. 
Or complete the ‘Proxy Form’ that 
is in ‘Front Drive’. Proxy Forms 
must be in the hands of the Sec-
retary at least seven [7] days prior 
to the AGM.

• APRIL
FRENCH CAR FESTIVALFRENCH CAR FESTIVAL

WHEN: Sunday, April 5
TIME: 10:00am to 3:00pm
WHERE: Waterfront City, 
 Docklands
COST: $5.00per car
BOOKING: Essential 
 by 27 March
INFO: See page 38 or 
 http://www.frenchcar
 festivalvic.org.au/
CONTACT: Ted Cross, 
 04 0059 2208
 president@citroenclassic.org.au

As Citroënists we all know that 
2009 is the 75th Anniversary of 
the Traction Avant, but the year 
also represents Citroën’s 90th 
Birthday and Renault’s 100th. 

Additionally, 60years ago the 
Peugeot 203 was launched. Can 
there be a better year in which to 
celebrate French motoring?
2009 also sees a signifi cant change 
in the idea behind the French Car 
Festival – with a new venue on 
the waterfront at Docklands. Th e 
change of venue means that, for 
the fi rst time, booking to attend. 
Post your booking form [which 
you will fi nd with this magazine] 
to FCF, PO Box 52, Balwyn, 3103. 
Vic or email the required informa-
tion to president@citroenclassic.
org.au. Payment will be collected 
on entry.

T E D D I E ’ S T E D D I E ’ S 
T E R R I F I C  T O U RT E R R I F I C  T O U R
WHEN: Tuesday, April 7 to 
 Friday, April 10
FROM: Shell Garage, 
 Westgate Freeway [outbound]
TO: McLaren Vale Motel,
 McLaren Vale
COST: $345per couple
BRING: See detail, page 20
BOOKING: Essential
CONTACT: Ted and Helen 
 Cross, [03] 9819 2208 or 
 04 1935 6963 or 
 president@citroenclassic.org.au

Going to CitIn? Want to get in the 
Citroëning mood even before you 
arrive? Have you thought about 
joining some fellow Citroënists 
to enjoy some of the best scenery 
and company that can found be-
tween Melbourne and McLaren 
Vale?
Our intrepid explorers Ted and 
Helen [Henny Penny] Cross have 

Please note: if no bookings have been received for an Event, by the 

booking deadline, the Event will be automatically cancelled.



98 A U S T R A L I A ’ S   N A T I O N A L   M A G A Z I N E   F O R   C I T R O Ë N   O W N E R S   A N D   E N T H U S I A S T S

A-TRACTIONS

mapped out and planned a fantas-
tic journey to ensure you arrive at 
Cit-In suitably primed.

C I T - I N  ‘ 0 9 C I T - I N  ‘ 0 9 
MCLAREN VALE, SAMCLAREN VALE, SA
WHEN: Friday, April 10

 to Monday April 13
TIME: All day, every day
WHERE: McLaren Vale 
 Motel and Apartments, 
 McLaren Vale, SA
COST: Adults 
$175, under 12 $100, under 5 free
BOOKING: Offi  cially closed 
 on January 31
CONTACT: Liz Pike 
 [08] 8293 1800 or 
 hendojc@adam.com.au

Victorian ‘Club Permit’ vehicles 
travelling outside these dates 
[unless participating in ‘ Ted-
die’s Terrific Tour’ or another 
AOMC-affiliated Club Event] 
REQUIRE A SPECIAL PERMIT.

COMMITTEE MEETING COMMITTEE MEETING 
&  C H E A P  E A T S&  C H E A P  E A T S
WHEN: Wednesday, 15 April
TIME: 7:00pm
WHERE: Check with the 
 Secretary for this month’s venue
COST: Cheap eats
BRING: Refreshments
BOOKING: Preferred
CONTACT: Michael Molesworth, 
 secretary@citroenclassic.org.au

C L U B  M E E T I N GC L U B  M E E T I N G
WHEN: Wednesday, 22 April
TIME: 8:00pm
WHERE: Canterbury Sports 
 Ground Pavilion, cnr Chatham 
 & Guildford Rds., Canterbury.
 Melway 46, F10
COST: Free
BOOKING: Not required
CONTACT: Ted Cross, 
 04 0059 2208
 president@citroenclassic.org.au

Club tech-guru, David Gries, will 
explain the mechanics behind a 
4WD conversion of the 2CV.

• MAY
R A C V  C L A S S I C R A C V  C L A S S I C 
S H O W C A S ES H O W C A S E
WHEN: Sunday, May 17
TIME: From 9:30am
WHERE: Members’ Carpark, 
 Flemington Racecourse
 Melway 28, G12
COST: Display car, 
 driver & 1 passenger
 Pre-puchase: $12
 On the day: $15 
 Spectators: $15pp

BOOKING: Highly 
 recommended
CONTACT: Michael Molesworth, 
 secretary@citroenclassic.org.au

Th e RACV Classic Showcase it a 
superb opportunity to publicise the 
Club, in this the 75th Anniversary 
of the Traction Avant.. It has 
been some years since CCOCA 
played a signifi cant part in this 

event, but we are determined to 
make a great show this year. So, 
you may well be contacted by a 
committee member – hoping to 
persuade you to come along for 
this great event!. 
Remember to pre-book on-line 
by visiting http://www.aomc.asn.
au/B&Eshow09.htm. Check the 
AOMC site for the location of the 
Citroën display area.
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OZTRACTION ’09

Our destination this year 
is Horsham, gateway 
to the Wimmera. Now 

at fi rst this may not seem much 
like Sicily but they do have many 
things in common, the climate 
is remarkably similar [at least 

in summer], the really friendly 
helpful locals and historic places 
to tour.

For those who arrive early 
enough on Friday night we will be 
meeting for dinner at the Victoria  
Park Hotel, please note that this 
meal will not be included in your 
rally fee. On Saturday morning 
there will be a show and shine 
display in Horsham. After lunch 
the observation run will take you 
on a tour to explore some towns 
you may never have had the 
chance to see. For those of you 
who are not competitive you don’t 
have to answer the questions and 
we promise you will not get lost, 

but think of the prizes you could 
miss! Dinner on Saturday night 
will be in a private room at the 
local RSL, which is only a short 
walk from our recommended ac-
commodation.

On Sunday morning we 
are driving out 
through War-
racknabea l  to 
Rainbow to see 

the town and it murals [we know 
Rainbow isn’t famous for rain-
bows don’t we Leigh? Yes, Yellowy, 
but Bega is famous for Bega.]. 

Lunch will be at the Rainbow 
Hotel. After lunch we will visit 
the Wimmera Mallee Pioneer 
Museum who are hosting the 
second annual Vintage Rally 
on Queen’s Birthday weekend 
with a display including tractors 
and engines, working displays, a 
blacksmith, draught horsed and 
car club displays. Our special for-
mal three course dinner will be in 
a function room at the Horsham 
Sports and Community Club. 
Dress to impress for this event [I 

am hoping to have a new outfi t 
made just for this event]. On 
Monday morning a full cooked 
breakfast will be served and we 
will be forced to farewell you for 
another year.

The recommended accom-
modation for this event is at the 
May Park Motor Lodge which 
has well appointed rooms and is 
a short walk from the venues for 
the evening meals. Th e facilities 
here include only ground fl oor 
units with Queen sized beds in 
all rooms. The rooms are well 
equipped with remote control 
TV, toaster, hair dryer, ironing 
board and iron, heating and cool-
ing. Th ere is also a heated pool 
and spa, so don’t forget to pack 
your bathers so you can relax at 
the end of the busy day.

So what do you need to do 
to book? Firstly mark it in your 
diary and make sure you don’t 
double book the weekend. Sec-
ondly complete and return the 
form that is included with this 
issue of Front Drive. Oh, Leigh 

OZTRACTION ’09
W H E A T L A N D
W A N D E R I N G

Below: The Below: The 
main street main street 
of Rainbow of Rainbow 
– not  just – not  just 
famous for famous for 
rainbows. rainbows. 
One of the One of the 
many trac-many trac-
tors that will tors that will 
be on display be on display 
at the Wim-at the Wim-
mera Mallee mera Mallee 
Pioneer Mu-Pioneer Mu-
seumseum



1312 A U S T R A L I A ’ S   N A T I O N A L   M A G A Z I N E   F O R   C I T R O Ë N   O W N E R S   A N D   E N T H U S I A S T S

OZTRACTION ’09

just reminded me that you need 
to send money as well.

We do hope you will join us 
in Horsham for OzTraction this 
June.
Yellowy Bear,  
on behalf of GFT 

What’s Doing?
Note: items shown in italics 

are additional to the Rally Fee, 
but are options recommended by 
Green Frog Tours.
Friday, June 5 

•  Dinner with Leigh and Sue 
at the Victoria Park Hotel in 
the bistro, from 7:00pm

Saturday, June 6 
•  ‘Show & Shine’ in central 

Horsham. Bring your cars 
to the centre of town and 
show the locals what ‘real’ 
motoring is all about.  Oth-
ers may prefer to window 
shop, or just grab a coff ee. 

•  Lunch in town – Green Frog 

Tours suggests Café Jaz or 
Paraphernalia as two of the 
many options.

•  Observation Run. Yes, the 
Iain Mackerras Memorial 
Trophy is once again ‘up 
for grabs’. Th e observation 

run will take you 
through some 
of the most in-
teresting wheat 

towns of the Wimmera 
– so, even if you do not feel 
competitive we strongly 
recommend you join us for 
the drive.

•  Dinner is in a private room 
at the Horsham RSL Club. 
A three course dinner will 
be presented. [Refreshments 
to your account].

Sunday, June 7 
•  Yurunga Homestead, Rain-

bow. Built in 1909 for a lo-
cal wealthy retailer. We will 
have a private guided tour 
of the home and grounds.

•  Take a walking tour of 
famous Rainbow Murals, 

depicting local history
•  A light lunch will be served 

at Th e Rainbow Hotel [Re-
freshments to your account]

•  The Wimmera Mallee 
Pioneer Museum is host-
ing its 2nd Vintage Rally, 
featuring tractors, engines, 
working displays, including 
the blacksmith, draught 
horses and displays by lo-
cal car clubs. Th e museum 
holds Australia’s largest 
range of agricultural ma-
chinery from the 1890s to 
1940 and a pioneer town 
with original buildings 
including a hall, church, 
chemist, school, jail and 
family homesteads. Refresh-
ments are available – so you 
might care to grab a coff ee or 
tea and maybe a home made 
cake.

•  Sunday’s ‘formal’ dinner is 
being held at the Horsham 
Sports and Community 
Club. Dress to impress. 
Refreshments from the bar, to 

your account. Sue and I will 
arrive early for a pre-dinner 
drink in the lounge bar.

Sunday, June 7 
• Farewell breakfast. We 

return to the Horsham 
Sports and Social Club for 
a cooked breakfast before it 
is time to depart for home.

You will find a booking 
form for this great event 
with this edition of ‘Front 

Drive’, simply complete it and 
send it with you cheque or credit 
card details to: 
OzTraction, 
C/o Spotswood Holdings 
PO Box 459 
Yarra Glen, Vic 3775. 
Bookings must close on Friday 
22 May.
Remember, accommodation at 
the May Park Motor Lodge is 
being held for us until the end 
of April. Contact them on [03] 
5382 4477, or visit their web 
site www.mayparkmotorlodge.
com.au

Left to right: Left to right: 
The historic The historic 
c e n t r e  o f c e n t r e  o f 
Warrackna-Warrackna-
beal. beal. 
Th e Chaff ey Th e Chaff ey 
Homestead Homestead 
at the Wim-at the Wim-
mera Mallee mera Mallee 
Pioneer Mu-Pioneer Mu-
seum. seum. 
Y u r u n g a Y u r u n g a 
Homestead Homestead 
a t  R a i n -a t  R a i n -
bow. bow. 
T h e  M a y T h e  M a y 
Pa r k  M o -Pa r k  M o -
tel – Green tel – Green 
Frog Tours Frog Tours 
s u g g e s t e d s u g g e s t e d 
accommoda-accommoda-
tion.tion.
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TEDDIE’S TERRIFIC TOUR

Welcome to CCOCA’s 
pre-CitIn 2009 tour 
of Th e Great Ocean 

Road – also known as ‘Teddie’s 
Terrifi c Tour’.

Over these four days you 
could be driving on one of the 

world’s most scenic roads, seeing 
surf beaches and coastal towns 
including Geelong, Anglesea, 
Lorne, Apollo Bay, Port Camp-
bell, Port Fairy, Warrnambool, 
and Portland.

Sightseeing will include Th e 
Twelve Apostles, Loch Ard 
Gorge, London Bridge, Umpher-
ston Sinkhole sunken garden and 
the Blue Lake at Mount Gambier, 
limestone caves, Th e Big Lobster 
at Kingston and lots more!
Day One: Tuesday, April 7 

We assemble at the Shell 
Service Station, Westgate 
Bridge, and drive to Geelong, 
An hour’s drive brings us to 
Lorne, an ideal place for lunch 
where we can enjoy a picnic, 
or there are several local cafes. 
We will have time to walk 
around the township and see 
some of the local sights. 

Our destination for this 
evening, Skenes  Creek 
Lodge, 61 Great Ocean 
Road, Skenes Creek. Phone 
[03] 5237 6918. 
We have secured motel 
rooms for the group – price 

for two course 
dinner, bed, and 
cooked break-
fast is $145 per 

couple.
Day Two: Wednesday, 

April 8 
Depart Skenes Creek, drive 
to Th e Twelve Apostles , and 
you will be able to walk the 
boardwalks and see [what 
used to be] London Bridge, 
Loch Ard Gorge, and the Bay 
of Islands. 
Lunch stop is at the his-
toric seaside village of Port 
Fairy.Another hour or so 
of leisurely driving and we 
arrive at Portland – accom-
modation has been booked 
at William Dutton Motel, 
141 Percy Street, Portland. 
Phone [03] 5523 4222 
Price is $100 per couple with 
dinner at the RSL Club, to 
your account.

Day 3: Th ursday, April 9 
Leaving Portland, we venture 

west to picturesque Nelson, 
situated on the Glenelg River . 
From here we cross the border 
into South Australia, and then 
drive into Mount Gambier for 
lunch.We will visit Umph-
erston Sinkhole. This now 
a beautiful garden, then out 
to Th e Blue Lake, an extinct 
volcanic crater with crystal 
clear water. And a possible 
visit to the Limestone caves. 
We head north to Milli-
cent, and then to Beachport 
with its rustic jetty, [one of 
the longest in Australia], 
and our overnight stay is 
at Robe, an historic seaside 
resort at the southern end of 
Guichen Bay.  
Accommodation has been se-
cured at Robe Haven Motel, 
Corner of Hagen and Smillie 
Streets, Robe. Phone [08] 
8768 2588. 
Price is $100 per couple.
Dinner [to your account] is 
planned at Sails on Robe..

Day 4: Friday, April 10 
Th e touring group will head 
north, re-joining the Princes 
Highway. We will make a 
brief stop to see the Big Lob-
ster at Kingston, and enjoy 
morning tea at Meningie.  

We then cross the river by 
ferry at Wellington, and are 
suggesting a picnic lunch at 
Strathalbyn in the gardens by 
the banks of the Angas River, 
followed by a scenic drive 
across the hills, through the 
rural villages of Paris Creek 
and Meadows, and we should 
arrive into McLaren Vale 
about 3pm, just in time for 
CitIn Registration, and then 
the fi rst offi  cial CitIn event 
– dinner.
We hope to see Citroën en-

thusiasts from all states join 
us for this interesting and ex-
citing ‘South Coast to CitIn 
Tour’ [aka ‘ Teddie’s Terrific 
Tour’] trip – please contact Ted 
and Helen Cross to register to 
join us, telephone [03] 9819 
2208 or 04 1935 6963 or email 
president@citroenclassic.org.au.

Th en please book your motel 
accommodation directly, [and as 
soon as possible] making sure 
that you tell each motel that you 
are with the Citroën group and 
mention our names when you 
ring. 

Please confi rm with us when 
you have booked your accom-
modation.
Ted and Helen Cross 
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75YEARS OF TRACTIONING

Day 5 sees the Tour travelling 
southwest to the once thriving 
railway town of Peterborough 

On the way south the we will 
pass through the almost ghost 
town of Terowie and the historic 
copper mining town of Burra. 

A special day 
is planned for day 
7 when the Trac-
tions will be on 

display at the National Motor 
Museum at Birdwood. 

After leaving the vineyards of 
the Barossa the rally will head due 
east travelling through the wheat 
belts of South Australia and Vic-
toria arriving in Ouyen on the last 
day. Th e event will conclude with 
a dinner and prize presentations 
on that evening. 
Traction Avant th Anni-
versary Run Itinerary
Day 1: Friday October 2 – 

Kerang.
Day 2: Saturday October 3 – 

Kerang to Balranald
Day 3: Sunday October 4 – 

Balranald to Wentworth. 
Day 4: Monday October 5 – 

Wentworth to Broken Hill.
Day 5: Tuesday October 6 – 

Broken Hill to Peterbor-
ough. 

Day 6: Wednesday October 7 – 
Peterborough to Tanunda 

Day 7: Th ursday October 8 – 
Tanunda to Mannum.

Day 8: Friday October 9 – 
Mannum to Pinnaroo.

Day 9: Saturday October 10 – 
Pinnaroo to Ouyen.
Th e total event distance from 

Kerang to Ouyen is 1,495km 
and the Entry Fee is $150per 
person.
What is Included?
Friday evening Meet and 

Greet two course meal 
Saturday morning breakfast 
Monday evening BBQ 
Entry to Birdwood museum 

and lunch 
Saturday night dinner 
And of course a rally pack full 

of ‘goodies’ 

Australia is conducting an event 
to pay homage to this beloved 
French icon.

The run will commence on 
the 2 October 2009 in Kerang, 
Victoria and conclude 9 days later 
in Ouyen, Victoria. 

During the fi rst 2 days cities 
and towns that will be visited will 
include Swan Hill, Balranald, 
Mildura and Wentworth. 

After leaving Wentworth 
[once considered a possible site 
for the Nation’s capital] the rally 
will head north to Broken Hill. 

Broken Hill and its surround-
ings are considered the quintes-
sential Australian outback. 

75th Anniversary of The 
Citroën Traction Avant. 
2009 will mark the 75th 

anniversary of the release of 
the Citroën Traction Avant. 
To celebrate this milestone the 
Citroën Classic Owners Club of 

Left: Day 6 Left: Day 6 
sees the An-sees the An-
n i v e r s a r y n i v e r s a r y 
Tour finish Tour finish 
the day in the day in 
Tanunda, in Tanunda, in 
the centre of the centre of 
the famous the famous 
Barossa Val-Barossa Val-
l e y.  W i n e l e y.  W i n e 
tasting, any-tasting, any-
one? one? 
Centre: The Centre: The 
‘Fergie’ me-‘Fergie’ me-
morial at Bal-morial at Bal-
ranald. ranald. 
Right: Bells Right: Bells 
Milk Bar at Milk Bar at 
Broken Hill Broken Hill 
– two essen-– two essen-
tials of Trac-tials of Trac-
tion Tour.tion Tour.

V E R Y  I M P O R T A N T 
NOTE: 
All accommodation MUST 
booked directly with the ac-
commodation provider, by the 
entrants, no later than 31 MAY 
2009. Accommodation provid-
ers will not hold rooms past the 
above date. 

When booking your accom-
modation mention that you are 
an entrant in the Citroën Classic 
Owners Club of Australia’s 75th 
Anniversary Run. 

Due to the limited amount 
of accommodation at some over-
night stops, the rally is being lim-
ited to 25 cars [TRACTIONS 
ONLY]. 

For further enquiries, and to 
make payments, contact: 
Brian Wade, PO Box 5089, Ea-
gleby, Qld., 4207 
Ph  [H] 07 3807 5781  

[M] 04 1944 7705 
Email: brianesther66 @hotmail.
com 
Brain Wade 
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RE-INVENTING CITROËN
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As Citroën celebrates its 
90th birthday, the French 
car maker is reinventing 

itself with a new visual identity, 
a new range of products that 
brings back one of the most fa-
mous names from its history, the 

Citroën DS, and sets a new stand-
ard for its customer relations.

In a diffi  cult economic con-
text, and in a period of changing 
automotive uses and new rela-
tionships between customers and 
brands, Citroën is taking action 
and reinventing itself.

Citroën aims to pursue the 
dynamic generated by the suc-
cess of its products launched 
over the past ten years, enhancing 
the value of the Citroën brand 
to strengthen and support the 
range. 

Citroën today begins a global 
brand project that encompasses 
a new visual identity, a new re-
lationship with its customers 
and a new line of automotive 
products.
New Identity
First sign: Th e logo

Developed jointly by Citroën’s 
Marketing and Styling teams, 
headed by Jean-Pierre Ploué, 
and the Landor agency, an in-
ternational branding and design 
network, the logo is the fi rst vis-
ible sign of change.

The chevrons have broken 
free from their frame and be-

come three-dimensional, taking 
on relief and gaining in strength 
and body. 

Bridging Citroën’s past and 
future, the colour red is used for 
the new brand name typography. 
Th e red assumes a new, deeper 

tone.
Brand iden-

tity: Créative 
Technologie

Th e alliance of creativity and 
technology has always been a 
Citroën strong point.

Citroën was the fi rst to pro-
pose Stop&Start technology, on 
the C2 and C3. It is the European 
leader on automated manual gear-
boxes and a pioneer in particulate 
fi lters. Th e Marque illustrated its 
ecological and economical com-
mitment in 2008 by confi rming 
its European leadership on vehi-
cles emitting 110g/km of CO2 or 
less, thanks to the C1.

Rather than aiming for pure 
technological exploits, Citroën 
innovates for the benefi t of its 
customers. It invented Hydractive 
suspension, the wide-angle pano-
ramic windscreen, new driving 
aids such as the lane departure 
warning system, the head-up 
display, Snow Motion and SOS 
Emergency. It has also developed 
new architectures and maximum 
modularity, as seen on the C3 
Picasso.

Citroën has the boldness to 
completely rethink the automo-
bile, rather than rehash existing 
solutions.

Reinterpreting the conven-
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tional saloon concept with so-
phistication and elegance, the 
C5 exceeded its sales objective 
in 2008.

Th e C4 Picasso visiospace has 
transformed the segment, becom-
ing the leading model in its class 

in 2008. Launched in fi rst-quar-
ter 2009, the C3 Picasso has the 
same ambitions.

With the new Berlingo, 
launched in May 2008, and 
Nemo, launched in February 
2008, Citroën has a range of fi ve, 
renewed light commercial vehi-
cles, making it the standard-setter 
in this segment.

For the future, the Hypnos 
concept car heralds diesel hybrid 
technology and C-Cactus a new 
vision of the automobile.
Non-conformist advertising 

spirit
Citroën’s new advertising 

baseline is Créative Technologie.
Written in French, identical 

worldwide and rich in meaning, 
these words form the basis of the 
new advertising system.

Every ad demonstrates the 
promise of the brand and the 
benefi ts for the customer, while 
remaining playful and optimis-
tic.

For the fi rst time since 1983, 
the Marque is launching a new 
advertising campaign co-devel-
oped with Agence H, a subsidiary 
of the Havas group.

Graphic principles for visibil-
ity and consistency
Citroën’s visual communica-

tion system has hitherto lacked 
consistency. But today it is intro-
ducing new graphic principles, a 

single typography 
and a unique tone 
of voice to boost 
the visibility and 
consistency of 

the brand.
Th e new brand universe re-

fl ects the Marque’s new status.
The key colours are white, 

denoting openness and elegance, 
and red, to express vitality, togeth-
er with black, grey and chrome, 
for status and power.

Citroën is launching its new 
brand universe starting on 6 
February 2009.
Websites to win new custom-

ers
A full 70% of customers who 

walk into a Citroën outlet today 
have visited the brand website 
beforehand to fi nd information.

Th e www.citroën.com website, 
the initial contact point between 
the Marque and its customers, 
will from now on fulfi l a compass 
role, pointing web users to coun-
try sales sites.

To ensure the consistency of 
all media, Citroën is applying the 
new visual identity to its 20 Eu-
ropean websites on the morning 
of 6 February, using cutting-edge 
full 3D technology for all web 
communication concerning the 
new image.

Citroën will enter a new 

internet era starting in second-
half 2009, with a new European 
web strategy.
Citroën Sport  becomes 

Citroën Racing
Citroën has entered the mo-

tor sport history books with 
four World Rally Champion-
ship Manufacturers’ title and fi ve 
WRC titles for driver Sébast-
ien Loeb and co-driver Daniel 
Elena.

Coinciding with the Cyprus 
Rally, Citroën Sport is changing 
its name to Citroën Racing. 

Th e specifi c qualities of motor 
rallies – speed, vitality, impetus 
– are incorporated in the Citroën 
universe with three layered red 
lines on a white background.
New customer relations
Architecture: Profound net-

work transformation
To enhance customer rela-

tions and the brand experience, 
Citroën is transforming its inter-
national network of sales outlets, 
including showroom, reception, 
sales and maintenance areas.

Outside, transparency, fl uidity 
and colour provide simple and 
immediately recognisable points 
of reference. 

Inside, the customer experi-
ence has been entirely redesigned 
to lead customers naturally to the 
services they are looking for. As 
part of the ever-present Citroën 
universe, dedicated areas high-
light the expertise of the Marque’s 
functions.

Th e new architecture concept 
was selected from 12 shortlisted 

projects by a jury made up of 
Citroën’s main managers and 
the Landor agency, as part of an 
international competition.

Th e winning project embod-
ies the Marque’s ambition and 
makes the brand adaptable to all 
network conditions, whatever 
the location, layout and level of 
investment.

All Citroën’s worldwide sales 
outlets, including new buildings, 
redesigns of existing buildings 
and ‘revamps’, now have turnkey 
access to the new modular, three-
level off er. 

Over a three-year period, 
Citroën’s 8,000 sales outlets will 
be transformed so that customers 
all over the world take pleasure in 
visiting their Citroën outlet.

Citroën is implementing the 
new sales outlet architecture 
internally through an interna-
tional network of architecture 
correspondents and externally 
through a designated network of 
architects.

Citroën already inaugurated 
this new architectural spirit at 
C_42, the brand’s showcase 
on the world-famous Champs-
Elysées. Some two million people 
have visited C_42 since it opened 
in September 2007.
Among the best on customer 

satisfaction
Th e customer’s experience of 

Citroën has to be outstanding in 
all circumstances.

To this end, the Marque has 
implemented a set of customer 
commitments, ‘Th e Fundamen-
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tals’, in both sales and after-sales. 
Th e Fundamentals include: tak-
ing care of customers imme-
diately and on an individual 
basis; providing fast and clear 
answers; ensuring personalised 
vehicle handover and presenta-

Th ese best practices are being 
rolled out through a lean manage-
ment approach, operational for 
ten years in PSA Peugeot Citroën 
plants and applied today in sales 
outlets.

Citroën’s objective is to make 
i ts  network a 
standard-setter 
on service qual-
ity.

Th e Marque regularly meas-
ures performance and has shared 
objectives: to rank among the best 
carmakers in multi-brand surveys 
on purchase and delivery and on 
servicing and repair, and to 
rank top-fi ve in JD Power 
annual surveys.

New product strategies 
Alongside the profound 

changes in its sales outlets and 
customer commitments, Citroën 
is also thoroughly transforming 
its product strategy.

Citroën today has the largest 
and most diverse range in its his-
tory. It will continue to diff eren-
tiate its models, and at the same 
time accelerate their arrival on 
the market. 

Over the next three years, Citroën 
will launch six new models in 
Europe, at a sustained pace of one 
launch every six months.

Th e world is changing. But 
not in the same way for all. Th is is 
why Citroën is proposing comple-
mentary product strategies, corre-
sponding to the kind of change its 
customers are looking for.

tion; respecting lead times; giving 
explanations of work carried out; 
and performing follow-up after 
vehicle work. Citroën networks 
are assessed on the basis of these 
commitments. 

To achieve a breakthrough 
on service quality Citroën has an 
over-arching quality policy based 
on taking after-sales into account 
in product design, new account-
ing methods and network training 
courses, the development of oper-

ational standards, and 
the exchange of 

best prac-
tices.
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Renewal strategy
First of all, Citroën will con-

tinue to renew its main range, for 
people seeking change rather than 
an abrupt break. But this strategy 
is about renewal, not continuity, 

since each redesigned model has 
to show visible improvements in 
all areas. 

Th e new C5 was a signifi cant 
advance on the model it replaced. 
Th e same ambition will hold for 
the successor to today’s C3 and 
for the replacement of the cur-
rent C4.
Development strategy

Renewing models and mak-
ing them signifi cantly better than 
their predecessors is already an 
ambitious programme. But some 

customers want deeper-seated 
changes as mentalities shift from 
‘wanting more’ to ‘wanting better’. 
Th is strategy is based on two ap-
proaches.
Practical but unstinting on 

pleasure
The first ap-

proach, consist-
ing in satisfying 
fundamental mo-

bility needs, addresses customers 
who, having reduced their vehicle 
budgets, are on the look-out for 
more economical – and more 
intelligent – products.

Some would describe this as 
low-cost. But it isn’t. The real 
challenge for Citroën is designing 
products that are less expensive 
but with no loss in appeal. 

This approach is perfectly 
illustrated by the C3 Picasso, a 
real ‘anti-crisis’ car. And, going for-
ward, our C-Cactus project will 

be an even more accomplished 
solution.
Motoring pleasure the rational 

way
In contrast, the second ap-

proach favours motoring pleas-
ure, but in a practical manner. 
Customers here are looking for 
outstanding products that confer 
status and bring them an all-new 
automotive experience.

They want prestige, thrills 
and refi nement, without the rigid 
codes of traditional upper-range 
models.

To address this need, Citroën 
is today launching a new line of 
products to round out its current 
range. Th e new line will consist of 
three new cars, positioned in the B, 
M1 and M2 segments, launched 
successively from 2010.

Th e fi rst illustration of this 
new product line is the DS IN-
SIDE concept car.

Th e concept car and vehicle 
line are characterised by forth-
right choices on styling, on-road 
performance and use. These 
choices naturally imply an in-
crease in price, but this will re-
main reasonable. 

Th ese are accessible objects 
of desire, cars that stand apart by 
their creativity, intelligent design 
and build quality, embodying the 
very best of Citroën. The new 
product line will buoy Citroën’s 
new spirit of ‘Créative Technolo-
gie’.

Th e new line will also have 
a new naming system. Like the 
main range vehicles, which carry 

the letter C and a number, and, 
like the MPVs, which sport the 
Picasso signature, the new models 
will feature a special name: the 
DS line.

DS stood and continues to 
stand for a new approach to au-
tomobiles and the future. 

Th e Marque is drawing on its 
DNA to strengthen the position-
ing of its new product line, baptis-
ing these three distinctive vehicles 
DS3, DS4 and DS5.
February : A new era. 
Citroën plays a starring 
role.
Citroën on celluloid

Citroën is presenting its fi rst 
fi lm, ‘A new era: Citroën reinvents’, 
directed by Tristan Aurouët and 
Th omas Potez, to its entire in-
ternational network on 4 and 5 
February.

Th e fi lm is a detective story, 
featuring the disappearance of 
DS INSIDE orchestrated by 
WRC champ Sébastien Loeb. 
Running at nearly 20 minutes, 
it takes the wraps off  Citroën’s 
entire transformation project, 
covering the new identity, new 
customer relations and the new 
product line.

Citroën has always enjoyed 
a special relationship with the 
cinema. Audiences in the thirties 
got to travel to unknown lands 
thanks to Léon Poirier’s fi lms of 
the Croisière Noire and Croisière 
Jaune. 

For his first feature-length 
fi lm, Renaissance, in 2006, Chris-
tian Volckmann gave a starring 
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role to a Citroën car, developed 
with Citroën’s styling centre on 
the basis of the AirDream con-
cept car.

Today Citroën’s connection 
with the world of cinema is based 
on numerous partnerships, the 

most recent for the fi lm Envoyés 
Très Spéciaux. Released in France 
on 21 January 2009, it features leg-
endary Citroëns, including the SM 
Maserati, 2 CV, AZ, Ami 6, DS, 
C4 Picasso visiospace and C6.

Gad Elmaleh’s upcoming 
fi lm, Coco, gives the Citroën C6 
a leading role. And Jean-Pierre 
Jeunet’s next release, Micmacs à 
Tire-Larigot, due out in autumn 
2009, casts the spotlight on an 
array of Citroën models.
Citroën at  42  Champs 

Elysées
Each season at C_42 sheds new 

and spectacular light on the world 
of Citroën. C_42 has become one 
of the trendiest destinations on the 
Champs-Elysées, drawing some 
two million visitors since opening 
in September 2007.

The Marque’s international 
showcase has now been completely 
transformed for a very special sea-
son. Th e interior is illuminated by 
a 20-metre high screen revealing 
Citroën’s new brand image. Each 
fl oor of this outstanding building 
takes visitors on a sensory tour of 
the new brand baseline, ‘Créative 
Technologie’.

With the C-Cactus concept 
car, displayed on the ground fl oor 
in an electric version sporting the 
new chevrons, Citroën is explor-
ing new design paths. Th rough 
maximum weight reduction, new 
architecture and new materi-

als, the Marque 
is pointing to a 
new kind of mo-
bility, one that is 

responsible and optimistic.
An interactive experience 

awaits visitors on the fi rst fl oor, 
where they get to take an urban 
journey using Stop & Start micro-
hybrid technology, which reduces 
fuel consumption and CO2 emis-
sions by more than 10% while 
improving acoustic comfort. 

On the second fl oor, show-
goers can configure their very 
own Citroën using a ‘multi-touch’ 
table, gaining fuller insight into 
the Marque’s colours and materi-
als universe.

Also on display are a Citroën 
C5, fi tted with intelligent traction 
control technology, and a Citroën 
C3 Picasso, the latest expression 
of the Marque’s creativity. Visitors 
also get to experience a panoramic 
vision of the C4 Picasso with an 
onboard camera.

Arriving on the top floor, 
visitors are treated to a range of 
sensory experiences focused on 
well-being in the Citroën Lounge, 
while taking in a magnifi cent view 
over the Champs-Elysées. The 
Citroën Lounge puts on a happy 
hour every Th ursday, Friday and 
Saturday from 5 pm to 7 pm. 

31/05
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Over four generations of 
large car, Citroën have 
managed to retain com-

mon characteristics while mov-
ing with and even ahead of the 
times. Th e skill of their designers 
has been to incorporate essential 

Citroën visual cues into cars that 
embody changing engineering 
possibilities, evolving tastes and 
ever more complex packaging 
requirements. 

On its large cars Citroën´s 
form language has been developed 
with remarkable intelligence. Overt 
design cues such as the falling 
roofline, the proportions of the 
front and rear overhangs and the 

form of the wing line are not hard 
to see. But there are quite a few 
other elements of the Citroën 
design language that can be found 
recurring on the marque’s fl agship 
vehicles. The one that inspired 
me to write this is a small detail 

on my XM: the 
rear panel is a neat 
bit of industrial 
design in its own 

right. I like the way the bodyside 
curves around to meet the framing 
shut-line of the panel. But as well 
as being consistent with the XM´s 
well-resolved design language, the 
tail panel evokes gently but clearly 
the tail of the original Goddess, 
even if the materials and context 
are quite dissimilar: the DS uses 
metal and chrome; the XM uses 
metal and a variety of plastics; the 

DS´s tail is essentially a develop-
ment of the bumpers while on 
the XM the tail panel houses the 
license plate, lamps and bootlid 
handle. Less alert designers could 
have missed the inspiration to 
be found in the trapezoid fi nish-
ing the DS’s tapering tail or they 
could have amplifi ed some other 
characteristic. Not only does the 
XM recall the DS´s tail-features 
but even the angle of the bootlid 
shutlines have a meaning. They 
refer to the CX´s shutlines which 
taper downwards. I only noticed 
this detail when preparing the visu-
als for this investigation. Th e C6 
prefers a deeper nod to the DS and 
even to the Traction Avant with its 
rounded residual third volume of 
the boot; the tail lights at fi rst seem 
to be a design unto themselves but 

actually they respect the imagina-
tive strangeness of the DS´s high-
mounted indicators. They also 
solve the problem of the junction 
of the huge plastic bumper mould-
ing, the metal body side and the 
base of the roofl ine arc. From this 
example we can understand that 
design is the use of aesthetics in 
pursuit of the resolution of engi-
neering problems.

While this is small study is 
necessarily better able to show 
the linear and proportional char-
acteristics, we should not forget 
the third dimension. When seen 
in the metal, the DS and CX are 
distinguished from the XM and 
C6 in that they have far more of 
what designers call tumble-home 
which is the inward curving of the 
car above the shoulder line. Th e 
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glass houses of the elder two cars 
are more distinctly separate from 
the lower body. By pushing the 
windows outboard, the designers 
of the XM and its successor have 
been able to liberate more shoulder 
room but at the expense of pure 

style. Also harder to see in small 
photos is the way that the DS, CX 
and XM taper in plan view.

Finally, the surfaces between 
the feature lines deserve a men-
tion, these being where each car 
best expresses its era and its indi-

vidual character. 
The DS´s sur-
faces are lushly 
sculptural, chang-

ing and fl owing continuously. Th e 
CX has a certain Italianate quality, 
with shallow and slowly increasing 
curvature. Th e XM is a product 
of its times, being composed of 
what appear to be wilfully flat 
panels. Th e C6 employs rigorous 
geometry but fuller surfaces. I have 
used a CAD package to analyse 
the curvature characteristics of 
some of the lines. Th e “curvature 
fence” describes the rate of change 
of curvature. A higher fence indi-
cates more curvature. When this 
is used on the C6 one can see that 
the car´s frontal lines are all made 
up of sections of circles: constant 
radii meeting at neat intersections. 
On the bodyside the torpedo-like 
lines defi ning the car´s side show 
more dynamism. And that is the 
technical side. Th e art has been 
how it has been put together on 
these fascinating examples of au-
tomotive design.

This article, originally titled 
‘Change and Continuity in Citroën 
Design’, by Richard Herriot was 
fi rst published in ‘Th e Citroënian’ 
and is reprinted with the permis-
sion of the Citroën Car Club of the 
United Kingdom. 
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JAGUAR GIVES WAY

The last time a survey was 
conducted to find the 
world’s most beautiful car, 

the E-type Jaguar triumphed and 
it was a result with which few car 
fanciers could argue. 

But a new poll among a jury 

of the world’s top car designers 
has come up with a very diff erent 
result and placed the legendary 
E-type in a lowly seventh position 
— a result that is sure to lead to 
some heated discussion when car 
lovers get together over a beer. 

Th e latest winner — as chosen 
by some of the great names in car 
design — was the Citroën DS. 

The UK-based Classic & 
Sports Car magazine sought the 
views of a 20-strong jury of the 

world’s leading car designers to 
nominate the most gorgeous 

‘ The group designer of the 
Century Giorgetto Giugiaro – the 
man behind the Maserati Bora, 
VW Golf, Fiat Panda and Lotus 
Esprit – to current Jaguar design 

chief Ian Callum 
the creator of the 
Jaguar XF — and 
each picked their 

top three cars. 
In order, the top 10 most beau-

tiful cars were the Citroën DS, the 
Jaguar XK120, Ferrari’s 275GTB, 
the classic Cord 810/812, the 
Ferrari 250GT Lusso, the short- 
wheelbase Ferrari 250GT, the 
E-type, the Lamborghini Miura 
and cars nine and 10 were two 
from Lotus — the Elan and the 
1957 Elite. 

‘Classic & Sports Car’ edi-
tor James Elliott describes the 

Citroën DS as benchmark design. 
‘But we were still astonished that 
it came out on top when you look 
at the sexiness – and value, of 
some of its rivals. Apart from the 
Mini, it’s by far the most aff ord-
able car to get any nominations 
at all, which probably means it’s a 
great investment,’ he said. 

‘I don’t think anyone has ever 
asked this many great designers 
what their views are, so who better 
to pick the offi  cial winner even if 
they all missed my favourite, the 
Alfa Romeo T33 Stradale?’ he 
added. 

Judge Giorgetto Giugiaro 
describes the DS as ‘the only 
example of a car really conceived 
‘outside the box’. It is just impos-
sible to imitate.’ 

Former Pininfarina design 

chief and the man behind Ferra-
ri’s Daytona, Dino and 308GTB, 
Leonardo Fioravanti, says the 
Citroën was a real road car that, 
at its time and perhaps still now, 
has represented the ‘dream’ in its 
extreme progress. 

Peter Stevens – the designer 
behind the remarkable McLaren 
Fl and second-generation Lo-
tus Esprit – said ‘I have always 
considered the fact that this car 
was first drawn in 1955 to be 
extraordinary.’ 

As well as its revolutionary de-
sign, under the car’s skin there was 
a complex self-levelling suspen-
sion system and power steering, 
clutch and brakes. 
Th is article by Ian Crawford, fi rst 
appeared in ‘Th e Ballarat Courier’ 
on Friday February 20, 2009. 

We a lways We a lways 
k n e w  t h e k n e w  t h e 
DS was the DS was the 
world’s most world’s most 
b e a u t i f u l b e a u t i f u l 
car – it has car – it has 
n o w  b e e n n o w  b e e n 
c on f i r me d c on f i r me d 
by a jury of by a jury of 
the world ’s the world ’s 
premier au-premier au-
tomotive de-tomotive de-
signers.signers.
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MANAGING SUCCESS

In less than a decade, Citroën 
has established itself as one 
of today’s most innovative 

brands in terms of design. With 
the launch of the remarkable new 
C3 Picasso just around the corner, 
we talked to Jean-Pierre Ploué, 

director of the marque’s Centre 
de Creation, to get a picture of his 
approach to management. 

No two design teams are run 
the same way, as each brand fi rmly 
believes that its own organisational 
model is the best. 

When Jean-Pierre Ploué took 
over the helm of Citroën design in 
December 1999, he had his work 
cut out for him. Ploué was not 
even forty years old at the time. He 
had a reputation as an outstanding 
designer, but many doubted his 
abilities to run a business, defi ne 
strategies, manage individuals and 
convince boards of directors. Th e 
sceptics stood back and waited for 
the young designer to stumble in 
one of the many pitfalls of man-
agement. 

Nine years later, however, 
Citroën is acknowledged through-
out the world as a pioneer in 
automotive design, and Jean-
Pierre Ploué now has a string of 
indisputable successes under his 
belt, such as the C4 Picasso and 
the C5, as well as a number of 
stunning concepts, such as the C-
Metisse and C-Cactus, to prove 
his detractors wrong. 

Ploué met us at the height of 
summer, just after the publication 
of the fi rst offi  cial photos of the C3 
Picasso, a bold new off ering for the 
compact monospace segment. Just 
a few months earlier, he had been 
awarded the coveted title of ‘Man 

of the Year 2008’ 
by Le Journal de 
l’Automobile. In 
the hallowed halls 

of the Automobile Club de France, 
Jean-Pierre Ploué could not hide 
his emotions. His success in the 
car industry has not changed 
him, and he is just as spontane-
ous, meticulous, determined and 
respected as ever, in spite of an 
endlessly growing workload. 

Before his arrival at the Citroën 
design headquarters at Vélizy, 
Ploué had risen quickly through 
the design ranks of Renault, 
Volkswagen and Ford. Th is was 
all precious experience that helped 
make him the well-rounded de-
signer that he is today. ‘My ex-
perience at Renault taught me 
a sense of creativity, my time at 
Volkswagen gave me a taste of per-
fectionism and my short period at 
Ford taught me to understand the 
client.’ And these skills in the three 
key areas of innovation, quality 
and marketing are precisely what 
have set him apart from the rest. 

Citroën is riding on the crest of 
success today. Th e remarkable re-
sponse to the marque’s most recent 
creations has bolstered the infl u-
ence of design within the company 
and, like Claude Satinet before 
him, Jean-Pierre Ploué can count 

on the wholehearted support of 
Citroën’s current president, Gilles 
Michel. Th e essence of Citroën de-
sign can be summed up as avoiding 
routine to maintain passion. Th is 
is why the product development 
directors are not bound to a rigid 
role and are not dedicated to a 
single platform or activity. No 
one is limited to a single area 
and all the designers are protean, 
redefining their responsibilities 
at every new project. Jean-Pierre 
Ploué believes that being tied 
down to a single discipline is the 
worst enemy of creativity and that 

shifting between diff erent jobs is a 
remarkable stimulus for the team, 
as they are constantly faced with 
new challenges. 

Each product development 
director supervises the develop-
ment of the style in concert with 
other divisions, such as marketing, 
production and engineering. Th is 
organisational model allows for a 
condition of ‘permanent evolution’ 
— a fundamental prerequisite for 
the creation of strong products. 

Alongside the four product 
development directors are three 
other directors answering to Jean-
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Pierre Ploué: one in charge of 
project progress, one in charge of 
concept cars and one heading ‘tasks’ 
[an area including CAD, industrial 
design and colour and trim]. Th e 
latter of these is a reason for par-
ticular pride for Jean-Pierre Ploué: 

‘I believe that the definition of 
a wheel or a headlight is just as 
important as the overall shape, 
and this is what sets Citroën apart 
from the competition’. On a prac-
tical level, Citroën’s designers are 
assisted by the innovative ‘Tarus’ 
computerised milling machine; 
which significantly speeds up 
the transition from idea to three 
dimensions. 

Jean-Pierre Ploué is responsi-
ble for orchestrating many changes 
in the Citroën design system. 
One of these was establishing an 
outpost in the ADN centre at 
Vélizy in 2004, creating a closer 
tie with the Peugeot team. Th is 
vicinity, however, has not re-
sulted in cross-pollination, and 
each studio retains its autonomy, 
methods and organisation — in 
other words, its integrity. In recent 
years, the PSA group, and Citroën 
in particular, has invested heavily 
in going global. To secure a foot-
hold in China, where Citroën has 
played a pioneering role, a studio 
was inaugurated in Shanghai this 
spring. Of all the satellite studios, 
however, Ploué is most proud 
of the one at La Ferté-Vidame. 

Nearby the little town, situated a 
hundred kilometres or so north-
west of Paris, is Citroën’s test 
track complex. Here, in the open 
countryside, the brand’s designers 
prefer to view their models in a 
realistic environment with natu-

ral light, which is 
much more eff ec-
tive than a ster-
ile presentation 

platform within the confi nes of 
a studio. Th ey can even see their 
shapes in motion, as the models 
are powered and remotely con-
trolled, and compare then against 
potential rivals. 

If necessary, the designers 
can tweak a curve, a shape or a 
highlight in the nearby modelling 
workshop. Because, as Jean-Pierre 
Ploué likes to say, ‘the success of a 
style is essentially founded on a 
mastery of balance’. 

For the team as a whole, how-
ever, the success of Citroën design 
is based fi rst and foremost on the 
quality of human relations, en-
thusiasm and the culture of one 
of the strongest brand images in 
the car industry. And these values 
are more than just words, they are 
a way of life.  
©  Th is interview by Serge Bel-

liu, and the accompanying 
photograph, fi rst appeared in 
‘Auto&Design’ number ‘172, 
September/October 2008’ and 
is reprinted with the express 
permission of the publisher. 
Th is article may not be repro-
duced without the permission 
of the original publisher.

Every car should be surpris-
ing’. To describe the incep-
tion of the latest product 

of Citroën’s Centre de Creation, 
design director Jean Pierre Ploué 
starts from the very beginning 
of the project, leaving the car 
itself — hidden 
under a sheet in 
the middle of the 
great presenta-
tion room — until last. Th e sheet 
will only be lifted after he and 
Carlo Bonzanigo, director of de-
sign cooperation for Citroën and 
head of the project, have taken 
us through the concepts, brand 
values and choices that led to the 
defi nition of the car which, for the 
time being, they call A58. 

‘At the base of it all is the con-

NON-CONFORMIST

cept of style’, continues Ploué with 
typical enthusiasm. ‘We wanted to 
create a very compact car that was 
more ‘volumic’ than a traditional 
MPV, something solid, simple 
and eff ective, with an adventurous 
streak.’ Th e outline of the hidden 

car, which looks rather tall given its 
footprint, with a markedly upright 
glasshouse, seems to imply that 
these goals were achieved. What is 
clear is that this car does not have 
the typically oval silhouette of an 
MPV. Ploué confi rms our impres-
sions: ‘When we started the A58 
project, we had already designed 
the fi ve and seven seat versions 
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of the C4 Picasso, and we didn’t 
want to just do a scaled down 
version of that car. We wanted 
to break the mould and create a 
diff erent morphology.’ 

In the background, images of 
the initial concepts and research 

sketches play on the large screen 
on the wall, hinting at a two box 
shape, with a short, rounded 
bonnet and a full yet dynamic 
body. There are also references 
to the history of the brand, such 
as the 2CV and DS, but only to 
emphasise the unique identity of 
each model. As Carlo Bonzanigo 
explains: ‘a recurring theme in 
Citroën cars is the pursuit of a 
very distinctive morphology, with 
a character that is clear and iden-
tifi able yet coherent with the con-
cept of the vehicle. Th ere is never 
a generic style applied wholesale 
across the range - each concept re-
mains strong. Th e C2 and C3, for 
example, work on diff erent levels: 
the C2 is younger, more urban and 
architectural, while the C3, with 
its rounded shapes, is friendlier 
and more conducive to sharing. 
No one, however, would ever say 
that either wasn’t a Citroën’. 

It’s time to lift the sheet. Un-
derneath is the C3 Picasso, and 
it is genuinely surprising. Basic 
in form yet sophisticated in de-
tail, with its direct style, the car 
conveys its vocation as an eclectic 
and fl exible vehicle, with lots of 

functional interior space, while 
its urban utility looks express 
robustness. ‘Simplicity was our 
watchword’, continues Bonzanigo. 
‘Th e styling language had to reveal 
the character of the car without 
the need for explanation: what 

you see is what 
you get – a sort 
of uncomplicated 
best friend, a bit 

like your dog, who follows you 
and adapts to your needs.’ 

Seen closer up, the C3 Picasso 
reveals a degree of design sophis-
tication that goes well beyond the 
functional advantages off ered by 
the car’s excellent ratio between 
external size and internal space. 
‘Th e travelling box theme was ef-
fective but a little too aggressive. 
Th is is why we off set the linearity 
of the volumes with broad radius 
curves’, notes Ploué as he points 
out one of the design’s strong suits 
– the panoramic windscreen. ‘We 
call the screen, which consists 
of three elements, a triptyque, 
like the Gothic art form, as the 
glass extends laterally, allowing 
the slender A pillars to visually 
disappear.’ 

The effect even continues 
inside the car, as the front pillars 
are imperceptible from the driver’s 
seat. Luminosity [the leitmotif of 
other Picasso models] predomi-
nates in a cabin defi ned by fl owing 
modern forms on a par with the 
best off erings of product design 
which, in keeping with Citroën 
traditions, follow a horizontal 
layout. New materials with three 

dimensional textures appeal to the 
eye and to the touch. Th e door 
panel is one of Carlo Bonzanigo’s 
favourite features: ‘With a design 
inspired by the nautilus shell, it is 
poetic and eff ective, yet it is also 
extremely effi  cient, as it can hold 
a one and a half litre bottle’. And 
reconciling form and function is a 
sign of good design. 

A simple design, but with so-
phisticated lines, in tune with con-
temporary product design themes. 
Th e designers even went so far as 
to visualise the C3 Picasso in the 
modern domestic setting shown 
here [designed entirely by them]. 
A car expressing a modern way of 
thinking, intended to appeal to a 
less conformist consumer. 

Solid and functional, the de-
sign draws from some SUV cues, 
but without the genre’s excesses 
and arrogance. Th e scuff  strips 

will also be available painted in 
body colour, creating an effect 
already visible on the black ver-
sion [right]. Measuring 4.08 m 
in length, 1.73 m in width and 
standing 1.62 tall, the C3 Picasso 
can swallow an impressive 500 
litres of cargo under the parcel 
shelf, even with all fi ve seats oc-
cupied. Th e car has one of the 
largest glazed surface areas in the 
segment, measuring up to 4.52 
m with the optional panoramic 
roof.  
©  Th is feature by Silvia Baruff aldi 

fi rst appeared in ‘Auto&Design’ 
number ‘172, September/Oc-
tober 2008’ and is reprinted 
with the express permission of 
the publisher. Th is article may 
not be reproduced without 
the permission of the original 
publisher.

T he  s o l u-T he  s o lu-
tion chosen tion chosen 
for the dash for the dash 
consists of a consists of a 
wing element wing element 
s e e m i n g l y s e e m i n g l y 
su sp e nd e d su sp e nd e d 
a b o v e  t h e a b o v e  t h e 
base struc-base struc-
ture  in  an ture  in  an 
e f fec t  c re-e f fec t  c re-
ated by two ated by two 
longitudinal longitudinal 
concave in-concave in-
serts.serts.
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FLEET FOLLIES

T E D  C R O S S T E D  C R O S S 
–  P R E S I D E N T–  P R E S I D E N T

I have not been able to drive 
any of my toys for the last month 
or so. During the 2CV raid to 
WA last August I injured my 

shoulder half way through the 
event . I have just gone into hos-
pital for a re-construction of the 
offending bicep tendon which 
was damaged. Th is resulted in the 
tendon being cut and shortened 
and re-attached to the bone. A 
rather painful procedure which 
has been spectacularly success-
ful to date. As a result, the Cross 
fl eet of Citroëns has been left idle 
for most of the last few months. 
However, I hope to try driving 
again soon and plan to be fully 
mobile by Easter and back behind 
the wheel.

Th e BX 16V has been brought 
home to Hawthorn to be cleaned 
out and polished and will soon 
be for sale in the magazine and 
elsewhere. Th is is a fi ne example 
of the mighty 16V and has low 
kms also. I hope that I can fi nd a 
good new home for this car.

Th e D Special is still at my sis-
ter’s property in the Yarra Valley 
and we started it up at Christmas 
but the main return oil line has 
split and needs replacing. I have 
the parts I need but the bush 
fi res have stopped me returning 
for the repairs to be undertaken. 

Th is car will then come back to 
Melbourne and take the space of 
the BX. It has a noisy rear bearing 
in the gearbox to repair this year. 
I have a spare 5-speed gearbox, 
which may be a better option.

I have helped some Club 
members with 
s ome su rplu s 
early 2CV body 
panels and am 

currently preparing a rolling chas-
sis for the 1954 2CV AU Forgon-
ette project. Peter Boyle has very 
kindly off ered to co-ordinate the 
repairs and welding of new parts 
into the body which he and Leigh 
Mason saved about 20years ago. 
Th is is a labour of love for a few 
of us as there can only be a small 
handful of these original Slough-
built vans left in the world. I am 
bust trying to lose some weight 
so that I can eventually squeeze 
behind the steering wheel.

As always the 2CVs and 
Traction Big 6 just sit patiently 
waiting for their next outing. 
Both of these models rarely need 
any attention and are perfect 
hobby cars to own. Conversely, 
the later model cars with their 
hydro-pneumatic suspensions 
always seem to need something 
fi xed or oil leaks stopped.

My Solexes are growing in 
number and are becoming a bit of 
a compulsion, but strangely they 
are a perfect low maintenance 
toy to have in the corner of the 
garage. No oil leaks, no registra-
tion, hardly anything to go wrong 
– all you need is a bike helmet and 

to be a bit wacky.
Cheers Ted Cross 

LEIGH MILES – EDITORLEIGH MILES – EDITOR
Anyone who has been to my 

place in the last few months [well, 
actually since before I went to 
Europe in September last year, 
will have noticed that the CX 
does not appear to have moved. 
Th ey would be right – it has not! 
However, a couple of weeks ago I 
determined that it could do with 
a wash and getting out in it again. 
It started easily [the joys of trickle 
chargers for the fleet owner], 
however by the time the car was 
on the street, so was all the LHM. 
A major LHM line had split wide 
open. So, instead of a wash the 
car was flat-bedded away in a 
state of dreadfulness. Knowing 
my luck, it will have been seen by 
half my friends, all of whom will 
take great delight in discussing 
Citroën reliability. Frankly, it is 
my own fault for the leaving the 
car undriven for so long.

You may remember a couple 
of editions ago I wrote on the 
matter of old tyres. Having ex-
tolled to you the perils of driving 
on old tyres I went in search of 
four replacement tyres. Now, 
as expected there is no stock of 
Michelin TRX of the appropriate 
dimensions available in Australia. 
However, I still the original 13” 
steel wheels and decided to return 
the car to its original specifi ca-
tion. Do you think it is possible 
to locate 135 x 13 tyres – in any 
brand? Not a bit of it. Th ese days, 

‘narrow’ tyres seem to start at 165 
and these will not fi t inside the 
rear ‘guards, with their integral 
putative spats.

So, it looks like an import-job 
and if that is the case I may as 
well try my luck at locating the 
TRX spec. In that case I will get 
two sets – the tyres on the GT 
Cabriolet are also TRX and I 
do not have Imperial rims as an 
alternative.

After a good deal of ‘talk’, I 
have fi nally embarked on the task 
of looking for a replacement for 
the Xantia V6 as my ‘everyday’ 
driver. [NB: I was very specifi c 
in using the word ‘everyday’, as 
distinct from ‘every day’. I regard 
the GSA, CX, BX and indeed 
various Visas as being suitable for 
driving every day… the Xantia is 
extremely everyday as far as I am 
concerned.] Of course, everyday 
brings with it the guarantee it will 
start, get me both to and from an 
outing; you know all the things a 
car is supposed to do. Th e Xantia 
is all of those things.

So, what are the important 
criteria? A set base which not 
only goes up and down, but that 
you can change the angle as well, 
automatic [or more correctly, only 
two pedals], front wheel drive, 
preferably diesel and of course 
all the safety features which these 
days should be standard and 
are described by indecipherable 
TLAs [Th ree Letter Acronyms]. 
I also see no reason to boost the 
Federal Government’s income by 
paying the ‘luxury car tax’. 



4342 A U S T R A L I A ’ S   N A T I O N A L   M A G A Z I N E   F O R   C I T R O Ë N   O W N E R S   A N D   E N T H U S I A S T S

FOR SALE

B I G  1 5  B U M P E R S

Bumpers – front and rear for my Slough-
built Light 15. Th ese are the straight 
British bumper with overiders. Contact 
Barry Nichols [02] 4988 6316 or email  
barry.nichols@live.com.au [32/08]

WANTED

1 9 8 7  2 C V

Buttermilk yellow with blue and green 
striped [with thin yellow dividing line] 
matt roof. With Robri front mudguard 
trim. This is a particularly cheerful-
looking deuch, one of the nicest of the 
15 or so I’ve had in the last 20 years. 
It has a galvanised chassis, excellent 
fl oor, etc, good Ecosse grey upholstery, 
stereo,  rear shelf from Club Cassis and 
is in very good condition. It has been 
very reliable, and economical, on my 
usual driving around south England 
and down to the Mediterranean, and 
since then as my daily drive including a 
weekly 300km commute on a very hilly 
route. Has  81,950 miles on the clock. 
Registered number AT 67 QN. Will be  
re-registered in March. $12,500ono.Car 
is on the NSW south coast. Contact Eric 
Wiseman 04 1490 5411 or, preferably 
ewiseman@netspeed.com.au. [32/08]

1 9 7 4  D Y A N E

Reluctant sale, car is fully registered 
until 25.5.09 & housed in Brisbane. Reg. 
571KBC, Chassis No. CB7CB0499. 
Owners Manual, 123 ignition, 2 new 
tyres 59,700km. Price not negotiable. 
$6500.00. Intended to make it a Raid 
car but have bought a DS. Opted for the 
soft option. Contact Bruce Stringer.  04 
1234 2706 or [03] 5250 2727 [32/07]

FLEET FOLLIES The annual French Car fes-
tival, Victoria is being held 
at Docklands this year and 

it will be a wonderful year to show 
off our Citroëns. Due to space 
constraints CCCV and CCOCA 
members have been allocated up 
to twenty fi ve re-
served sites each 
although there 
will be some fur-
ther adjoining places available for 
late-comers.

So for this year only you will 
need to reserve your site in advance 
with either CCCV via the FCF 
website [www.frenchcarfestivalvic.
org.au] or CCOCA directly on the 
prepared registration form.

Th is event will be just before 
the CCOCA pre CitIn Tour to 
McLaren Vale and the opportuni-
ty exists for all Australian Citroën 
club members to join both events 
on the way to SA.

We will need some club vol-
unteers for Marshalling duties 
so please give Ted Cross a call on 

04 0059 2208 if you feel you can 
assist us showcase our cars at this 
important event. All enquiries also 
to Ted Cross.
 Pre booking is essential to 
obtain a reserved central position
Booking forms available from

   CCCV ,CCO CA ,FCF 
website

  $5-00 per vehicle entry fee 
[payable on the day]

  Deadline for bookings 27 
March 2009

  Access and Marshalling details 
to be provided later

  Entry to begin 09:15 sharp and 
be completed by 10:00

  Vehicles can only exit from 
15:00

  ‘Drip-protection’ a condition of 
entry and owner’s responsibil-
ity

  Please confi rm when you have 
pre-booked also to Ted Cross

Melbourne
French Car Festival
Sunday April 5 ‘09
Waterfront City Docklands

10am to 3pm 
Celebrating 90 years of  Citroën

110 years of  Renault
75 years of  the Citroën Traction Avant

60 years of  Peugeot 203
Enquiries Peter Dekker 04 2570 3899

Rob Belcourt 04 1128 8153

FRENCH CAR FESTIVAL

With a preference for comfort 
over outright handling [read fi rm 
suspension and hard seats], I did 
begin by eliminating anything 
German. It does not leave an 
especially large list. Top spec 
Citroën C4, poverty pack C5 [the 
Exclusive attracts LCT], top or 
bottom spec Renault Laguna… 
the Ford Mondeo misses on the 
seat base issue, the Mazda 6 diesel 
is manual only, the other Japanese 

marques are petrol only. Hyundai, 
and other Koreans are off ering 
automatic diesels and while every 
new model off ers improved ride 
quality over its predecessor, they 
do still have a way to go to catch 
the Japanese – never mind the 
Europeans. I have still to visit Alfa 
Romeo, whose 159 1.9JDT might 
fi t the bill. More to come on this 
matter, I am certain.
Leigh F Miles 
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